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FIVE YEAR (FULL-TIME) INTEGRATED DEGREE COURSE IN 
MASTER OF COMMERCE WITH B.COM.(HONORS) 

M.COM. INTEGRATED WIRH B.COM.(HON.) 
 

INTRODUCTION : 
  
 Under WTO Regime the industry, trade and other sectors are likely to face many 

challenges and opportunities. During the last decade many changes have taken place 

in the  world economy and especially in corporate environments. International 

business has assumed greater importance than ever before to succeed and survive in 

this global competitive environment. In light of this, the  Universities are 

necessitated to change their present educational system and identify the opportunities 

at the right time and face them with right strategy to equip the students. 

 The Five Year (Full-Time) integrated Degree Course with B.Com. Honors in 

Master of Commerce Integrated is intended to be different from the conventional 

M.Com. Course of the  university. The M.Com.  Integrated program is specially 

designed to give exposure to students to meet challenges and problems faced in to-

day's organizations. The main objective of the program is to make the students 

confident, capable and competent to handle executive positions in industry and trade. 

Further, the  program encourages future professionals to equip themselves with 

modern tools and techniques which will be  helpful to them for global business 

environment. 

I – THE STRUCTURE OF THE PROGRAM - 

1. GENERAL – 
  

(a) The program is for the Five Year duration. 

(b) Each Course will  have 4 hours of a teaching in a week. Out of 4  

         hours 1 hours will be for students'  presentation of assignment etc. in   

 the class. 

(c) Apart from class-room teaching, visits to industrial and business 

houses/units, group-discussions, project work, seminar, case study, quiz 

etc. will from a part of the curriculum providing greater stress on active 

learning. 
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(d) The students will also have benefits of guest lectures from the 

practitioners from industries who would impart knowledge regarding 

the current problems and issues of industries. 

(e) At the beginning of the course, the faculty will announce to the  class 

through a handout the necessary information in respect of operations of 

the course. The assignment topics of the  course and other matters found 

relevant and desirable. 

(f) The medium of instruction of the program will be English/Gujarati. 

II – Rules and Regulations for Admission – 

 1.GENERAL – 

(a) The M.Com. program is a Five Year (Full-Time) Integrated Degree     

Course of V.N. South Gujarat University, for 12th Standard General 

Stream (Commerce) / Science Stream. 

(b) There will be 60 seats per division including reservations. 

(c) Reservation for SC/ST/NT/DNT/SEBC/PH etc. candidates will be as 

per the  rules of V.N. South Gujarat University  and State Government. 

(d) All other admission rules of V.N. South Gujarat University will be 

applicable. 

(e) Admissions on merit basis in the  First year of the  course and no entry 

will be allowed in the  subsequent years in the same batch. 

2. ELIGIBILITY- 

(a) The candidate must have passed Gujarat State S.S.C. Exam or 

equivalent SSC / Xth Standard Examination at First attempt. 

    (b)     The candidate must have further passed Gujarat State HSC  

Examination (12th Standard) in the  Commerce Stream or Science at the 

first attempt. The Central School / ISC School candidates must have 

passed the Senior School Certificate Examination (12th) at the first 

attempt. 
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(c)     The  candidate must have taken English as one of the subjects for      

     the  12th standard or equivalent examination.  

(d)     The candidate should have obtained a minimum of 50% Marks in              

         Gujarat State HSC/CBSE (12th) / ISC (12th) Examination (SC/ST      

          45%). 

(e)     The total marks will be considered for merit list. The percentage of      

          marks will be based on total marks secured in respective     

          examinations.    

3.  DEGREE - 

(a) The Five Year M.Com. Integrated program combines both under-

graduate and post-graduate courses of commerce. 

(b) A student successfully completing the program for three years will be 

awarded the  B.Com. Honors, Degree and  the student automatically 

moves to the  M.Com. Integrated program without involving any further 

admission process. The students of B.Com. (Special) or BBA passed in 

second class with more than 50% of total marks will be eligible for 

M.Com.(Integrated) Course, if there such vacancies in the 4th year of 

the  course after further admission process. 

(c)  The fourth and fifth years of the  program consists pf post-graduate 

courses of commerce. On successful completion of these two years of 

the  program. the student will be awarded the M.Com. Integrated 

Degree by the V.N. South Gujarat University. 

III – Teaching and Evaluation Scheme Related to Examination. 

1. GENERAL 

(a) The objective of class room education is to awaken the curiosity of 

young students and generate habits of rational thinking in them. 

(b) Over and above class room teaching, the students must have guidance 

of the faculty to use the facilities of the  library, computer, internet etc 

and to prepare assignments, project, seminar, case study during the 

period of study. 
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(c) The program requires  continuous evaluation of the performance of the  

students. 

(d) Therefore, the  program is based on equal weightage of internal and 

external marks. 

(e) The faculty members are required to use the modern tools and 

techniques for class room teaching as well as adopt unique teaching 

pedagogy for excellent results. 

IV – Management of Program – 

1. GENERAL – 

(a)     The program is specially prepared for the V.N. South Gujarat       

         University. (Affiliated colleges and institutions). 

(b)     The Five Years (Full-Time) integrated Degree Course in Master of      

         Commerce (M.Com.) Integrated is an un-aided (Self-Financed)     

         program of the V.N. South Gujarat University. 

(c)     The program Director / I/c Director will be the leader of the program    

         and will be appointed by the  Vice-chancellor of V.N. South Gujarat    

         University. 

(d)     The external university examination fees will be collected by the      

         university and all expenses in respect of  examination will be paid     

         directly by the university. 

2. INFRASTRUCTURE : 

(a) The Five Year Integrated Program will have 60 students per division     

          in the  First Year and every year thereafter. The program must have     

          necessary class-rooms, Seminar room, library, computer lab      

          separate arrangements for placement cell with placement officer. etc. 

(b) The Self-Financed program will also require purchasing of books, 

Indian and Foreign journals, magazines etc for getting advanced 

knowledge for the course.   
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(c) For the students, Computer Lab is a modern tool essential for such  

         advanced level of study.  Necessary computers should be     

         purchased. Program should be well equipped with Audio Visual Aids.  

         Internet facilities. Multi Media and other projectors for better teaching     

         in the  class room. 

(d) The program requires high degree of practical experience of   

 industrialists, businessmen, experts of the subjects and eminent    

 professors from the academic field. Such visiting faculty should be  

 invited. 

(e) The program also requires to organize seminar / workshop / 

conferences, industrial visit etc. for such academic activities. 

5. FEES- 

(a) The Tuition fees per year will be approved by the  university. This will 

be payable in two installments as per the terms of the  year i.e. 1st term 

and 2nd term. 

(b) In addition, every student will have to pay examination fee per year as 

prescribed by the university from time to time. 

(c) The students are required to pay other fees as per the University 

norms/rules. 

(d) There will no extra fees or deposits in the course. 

(e) Refund of fees will be allowed to the students as per university rules. 
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VEER NARMAD SOUTH GUJARAT UNIVERSIRTY,SURAT 

2008-2009 
PROFESSIONAL  COURSE 

Five  Year  (Full Time)  Master  of  Commerce  Integrated 
Course  with  B.Com (Hon) 

 
UGC  Curriculum   Model 

B.Com.  (Specialization)    M.Com.  (Specialization) 

1.  B.Com   (Accounting & Finance)  M.Com.   (Finance) 
2.  "  (Marketing)    "  (Marketing) 
3.  "  (International  Business)  "  (International Business) 
4.  "  (Banking  & Insurance)  "  (Banking & Insurance) 
5.  "  (E-Commerce)   
 

Suggested :  Self  sufficient  for  financial  needs. 

Annual  System    Annual  System 

70  marks - external   Summer  Training (6 / 8 weeks) 
30  marks  - Internal 

Question  Answer  Mode   Project  Repot 

On  Work  training of 4/6  weeks Admission  on  Competitive Bases 

Strength - 60    Internal  Marks - 30 : External  Marks - 70  
 

Internal   - Periodical  Class  test  -  15  marks 

evolution - Class  assignment  -  5  marks 
  - Class  participation  -  5  marks 
  - Overall conduct  -  5  marks 

External - Vigorous  performance  evaluation 

   7  questions  compulsory  to  attempt 

Result : To be  given  as  grades in place of %  marks. 

Division  Marks     Training  of  4 - 6  weeks 

A 70 +      viva  voce 
B 60-69      50 marks 
C 50-59 
D 40-49 
F 39  or  below (fail) 

-1- 
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* Role  of  University  in  granting  permission  to  college  after  assessing 
 capabilities  of  college. 

B.Com  (Honors) 
 

* Objectives  of  the  Course 

- Terminal  degree  for  employment  in  small  and  medium  scale  at  
Supervisory  level. 

 

 - Self  employment  as  own  business   
 - Equip  the  students  for  further  studies 

 1st Year 2nd Year 3rd Year 
1 Business Communication Corporate A/C Inf. Tech & Business / 

Adv. Stat 
2 Mathematics & Statistics Company Law Money & Financial 

System 
3 Financial A/C Business Statistics Mgt. A/C 

4 Business Regulatory Frame 
Work 

Cost A/C Auditing 

5 Business Economics Principal of Business Mgt. Indirect Tax / Advanced 
Management 

6 Business Environment / 
Human Resources Mgt. 

Income Tax Elective Subject any 

7 Env. Studies Fundamnetals of Entrepreneurship / 
Current Develpment Issues 
(W.R.T.India) 

of five  subjects  banch 

 

1 Finance T.Y.  Paper  6  Financial  Management 
          7         Financial Marketing Operations 

2 Marketing T.Y.     6  Principles  of  Marketing 
          7  International Marketing 

3 Banking & Insurance T.Y.  6  Fundamentals  of  Insurance  
          7  Indian Banking  system 

4 E.Commerce T.Y.    6  Internet  & World wide web 
          7  Ess  of  E. Commerce 

5 International  Business T.Y.  6  International  Business  Theory   
&  practice 

       7  Export-Import Procedure of  
Documentation 
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M.Com.  (Course Structure) 

* Objectives  of  the  Course 

- Meant for employment in medium and large  scale at  supervisory  
level. 

 - Self employment  as  owner  of  the  Business  
 - Equip  the  student  for  further  studies   
 - Equip the  students for entry in academic field. 

Year - 1      Year - 2 

1. Mgt. concepts Elements of  Computer Applications in Business 
 Organisal Behaviour 

2. Business Environment   Corporate legal framework 

3. Managerial  Economics'         Corporate tax planning & Management 

4. Statistical analyses    Strategic Management 

5. Corporate Financial A/C   E.Commerce / Research Methodolgy 

6. A/C for Managers 

7. Marketing  Management   Elective subject any of following  

8. Financial  Management   four subjects  branch. 

 
  1 Finance  1 Financial Institutions & Market 
      2 Project Planning & Control 
      3 Security analysis & Portfolio Mgt. 

  2 Marketing  1 Advt  &  Sales  Mgt. 
      2 Market  Research 
      3 International  Mkg. 

  3 International  1 International  Business Environment 
   Business  2 International  Marketing 
      3 Foreign Trade Policy, Procedure and       
  documentation 
 

4 Banking &  1 Funds Management in Commercial  
Insurance    Bank & Insurance Sector 

      2 Banking Operations & Procedures &  
Foreign Exchange Business 

      3 Insurance Finance & Administration  
 

6/8  Weeks  Summer  Trainings  after  1st  year.  
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SECTION  III 
CHAPTER  VII 

Master  of  Commerce  (M.Com) - Annual  Scheme 
Coursse  Structure 

   Course Code  Course  Title 

1st YEAR  MC 1.1  Mgt. Concepts  and  Organization Behaviour 
   MC 1.2  Business  Environment 
   MC 1.3  Managerial  Economics 
   MC 1.4  Statistical  Analysis 
   MC 1.5  Corporate  Financial  Accounting 
   MC 1.6  Accounting  for  Managerial  Decisions 
   MC 1.7  Marketing  Management 
   MC 1.8  Financial   Mangement 

2nd YEAR  MC 2.1  Computer  Applications  in  Business 
   MC 2.2  Corporate  Legal  Framework 

  MC 2.3  Corporate Tax  Planning  and  Management 
   MC 2.4  Strategic  Management 
   MC 2.5  E- Commerce /  Research Methodology 

And  any   of  the  following  three  Optional  Groups 

      Optional  Group I    Area 
   MC 2.61  Financial  Institutions  &  Markets  
   MC 2.71  Project Planning  and  Control (1) Finance 
   MC 2.81  Security Analysis & Portfolio Management 

      Optional  Group II    Area 
   MC 2.62  Advertising &  &  Sales  Mannagement 
   MC 2.72  Marketing  Research   (2) Marketing 
   MC 2.82  International Marketing 

      Optional  Group III   Area 
   MC 2.63  International  Business Environment 
   MC 2.73  International  Marketing  (3) International 
   MC 2.83  Foreign Trade Policy, Procedures,       Business 
      & Documentation 

      Optional  Group IV   Area 
   MC 2.64  Funds Management in Commercial  (4) Banking & 
      Banks & Insurance Sector.        Insurance 
   MC 2.74  Banking  Operations & Procedures & Foreign 
      Exchange Business 
   MC 2.84  Insurance  Finance & Administration 

 In  addition  to  five  (5)  compulsory  courses  (MC 2.1 to 2.5) ,  a  student  in  the  second  
year  may  choose  either  of  the  above  three (4)  Area  Optional  Groups,  each  consisting  of  
three  courses,  as  may  be offered  by  a  college  and/or  a  university, depending  on  their  
faculty  strength  and  area  interest 
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CHAPTER  I 

BACHELOR  OF  COMMERCE (B.COM) HON. 

Course  Structure 

   Course Code  Course  Title 

1st YEAR  BC 1.1   Business  Communication 
   BC 1.2   Mathematics & Statistics 
   BC 1.3   Financial  Accounting 
   BC 1.4   Business  Regulatory  Framework 
   BC 1.5   Business  Economics 
   BC 1.6   Business  Environment / Human Resource  Management 
   BC 1.7   Environmental  Studies 

2nd YEAR  BC 2.1   Corporate Accounting 
   BC 2.2   Company  Law 
   BC 2.3   Business  Statistics 
   BC 2.4   Cost  Accounting 
   BC 2.5   Principles  of  Business  Management 
   BC 2.6   Income  Tax 
   BC 2.7   Fundamentals of  Entrepreneurship / Current      
  Development Issues (W.R.T.India) 
3rd YEAR  BC 3.1   Info. Tech. & its Implications in Business / Advanced Statistics 
   BC 3.2   Money and  Financial  Systems 
   BC 3.3   Management  Accounting 
   BC 3.4   Auditing 
   BC 3.5   Indirect  Taxes / Advanced Management 

And  any  one  of  the  following  area  combinations : 

  Combinations      Area 

BC 3.61 Financial  Management   (1) Finance 
BC 3.71 Financial  Market Operations  

BC 3.62 Principles  of  Marketing   (2) Marketing  
BC 3.72 International  Marketing   

BC 3.63 Fundamentals of Insurance   (3) Banking  & Insurance 
BC 3.73 Indian Banking System  

BC 3.64 Internet & Word Wide Web   (4) E-Commerce 
BC 3.74 Essentials  of  E-Commerce 

BC 3.65 International Business Theroy and  Practice (5) International Business 
BC 3.75 Export  Import  Procedures  of  Documentation 

 
In  addition  to  the  five (5)  compulsory  courses  (BC 3.1  to 3.5),  a  student  in  the  third  year  
may  select  either  of  the  above  five  (5)  area  combinations,  each  consisting  two  courses,  as  
may  be  offered  by  a  college  and  / or  a  university.  
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B.Com  First  Year 
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VEER NARMAD SOUTH GUJARAT UNIVERSITY 
Udhna-Magdalla Road, Surat-7 

BC. 1.6        Proposed  Syllabus  of  Human  Resource Management 
F.Y.B.Com.  

(M.Com  Integrated  Course - Five Years) 
 
Human  Resource  Management :- Meaning,  M8caning  and  characteristics  
Personnel  Management,  Human  Resource  Development  and  Personnel  
Management,  Scope  of  Human  Resource  Management 
 

Job- Requirement :-  Job  Analysis,  Job  Description,  Job  Specification, Job 
Requirement,  Employee  Specification. 
 

Human  Resource  Planning :- Meaning, Importance, Process,  Factors  influencing  
to  HRP, Limitations. 
 

Human  Resource  Development :- Meaning,  General  ideas  in  its  different  
elements  Recruitment  and  Selection  Process : Recruitment - Steps  of  
Recruitment,  Recruitment  Policy,  Source  of  Recruitment,  Techniques  of  
Recruitment  Selection - Selection  Procedure. 
 

Employee  Training :-  Needs,  Importance,  Principles,  Steps  in  Training  
programmes,  Methods. 
 

Executive  Development :- Importance,  Concepts,  Process,  Components,  
Methods 
 

Job  Evaluation  Techniques :- Definition, Objectives,  Principals,  Procedure,  
Advantages,  Methods,  Limitations. 
 

Motivation :- Meaning,  Objectives,  Types,  Techniques,  Theories 
 

Employee  Morale :- Meaning, Definition, Factors  Affecting  to  Morale,  Types 
 

Leadership :- Definition,  Characterisitics, Classification, Leadership  Styles, 
Approaches,  Factors  affecting  to  Choice  of  Leadership  Theories. 
 

Grievances  and  Grievance  Handling :- Meaning, Causes, Need, Grievance  
Redressal, Basic  Elements  of  Grievance  Procedure. 
 

Industrial  Unrest :- Meaning,  Forms, Types, Causes  and  effects,  Statutory  
Provisions  for  settlement  the  Industrial  Disputes,  Types  of  Settlement  of  
Industrial  Disputes. 
 
Reference  Books : 
 

1. Human  Resource  Management  and  Human  Relation - V.P. Michale 
2. Human  Resource  Management  - V. V. Khanzode 
3. Management  of  Human  Resource - Lallan  Prasad,  A. M. Bennerjee 
4. Personnel  Management - C. B. Mamoria 
5. Theory  of  Motivation - Bolles  R. C. 
6. Applied  Human  Relation : An Organizational  Approach - Halloan  Jack  
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VEER NARMAD SOUTH GUJARAT UNIVERSITY 
Udhna-Magdalla Road, Surat-7 

 

F.Y.B.Com.  
BC. 1.7  Environmental Science 
 
[In Effect from Academic year 2004-05] 
 
Preamble: 
 The process of development takes its toll by way of Environmental deterioration. Humanity 
can't play ignorant towards this process of deterioration. The poverty, bourgeoning population and 
the indifferent attitude are hastening the process and ignoring the consequences. Honble Supreme 
Court has issued a mandate along with the prescribed syllabus to be implemented at the 
undergraduate courses.  
 
 This syllabus will replace the old syllabus of "Science, Technology, Environment & Society" 
and "Environment and Society".  
 
 The paper shall have the weightage of 100 marks, where 30% shall be for the internal 
evaluation and 70% will be for the University annual examinations. 
 
 The paper will be taught throughout the year. The total teaching hours envisaged for the 
completion of this course are 60. 
 
It is expected to impart … 

- Information about the status of Environment aimed to create fruitful and meaningful 
awareness in the students. 

- Ability to grasp and identify the environmental problems and to take steps to ameliorate 
the situation.  

 
Unit:-1 Natural Resources: 
 Forest: Post and the present status. Exploitation pressure, threats, conservation measures. 
Forest as a reservoir of biodiversity Forest as a renewable resource. Problems of monoculture.   
 
Water: Water cycle, types of water sheds - marine, rivers, ponds & lakes, underground aquifers. 
Dams and their social and environmental impact, over utilization of water and consequences, 
recharging (harvesting) and conservation.  
 
Mineral: Uses, exploitation and further projections. Mines and minerals. Impact on Environment. 
 
Food: Food for humanity and pets (poultry, cattle) problems and processes of food production.  
 
Cultivars: Diversity Vs. monocultures. Aspects of modern Agro industry: high yielding varieties, 
fertilizers Vs. manures, irrigation and water logging, pesticides.  
 
Energy: Renewable & non-renewable energy resources: Alternative sources of energy. Limitations 
and impact of fossil fuels.  
 
Land: Present status of Land use pattern arable, fallow, user lands. Land degradation, soil 
erosion, desertification, and conservation measures wasteland reclamation.  
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Unit:-2 Ecosystems: 

- Concept and types of Ecosystems.  
- Producers, consumers and decomposers.  
- Energy flow in ecosystem. 
- Ecological succession 
- Food chains, food webs and ecological pyramids. 
- Introduction and features of ecosystems: 

- Forest ecosystem. 
- Desert ecosystem 
- Aquatic ecosystems. 

 
Unit:-3 Productivity and its conservation: 

- Concept, types 
- Importance of diversity 
- Mega biodiversity centres & biodiversity hot spots. 
- Status of biodiversity in India & Gujarat. 
- Threats of biodiversity 
- Concept of threatened, vulnerable and rare species. 
- Measures of conservation: In situ and ex-situ conservation of biodiversity. 

 
Unit:-4 Environmental Pollution: 
 Causes and effects of pollution for … 

a. Air (including thermal changes, acid rains, ozone layer depletion) 
b. Water - Marine & fresh waters 
c. Land 
d. Noise 
e. Nuclear hazards and radiation pollution 

 
Effects of urbanizations: Congestion, solid waste management. 
Effects of Industrialization. 
Disasters: types, causes, management. 
Case study: Earthquake, Bhopal, Japan A-bomb explosion. 
 
Unit:-5 Human population and the Environment: 

- Population growth: world scenario with emphasis on Indian scenario. 
- Women and Child welfare. 
- Environmental and human health. 
- Epidemic and endemic diseases with reference to environmental degradation (Malaria, 
Typhoid, Diarrhoea, Dysentery, Cholera, Rickettsia, role of information technology in 
environment and human health).  

 
Unit:-6 Society, Government and Environment: 

- Concept of sustainable development and the bearing capacity of resources.  
- Problems of development. 

- Migration and unbalancing (Villages Vs. Cities) 
- Rehabilitation of displaced communities.  

- Environmental ethics: Issues and possible solutions. 
- Environment protection Act. 
- Air (Prevention and control of pollution) Act.  
- Water (Prevention and control of pollution) Act. 
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- Wild life protection Act. 
- Forest conservation and Biodiversity protection Act. 
- Public awareness and human rights. 
- Case studies on environmental molestation and peoples triumph (silent valley, chipko 

andolan) 
- Global Earth summits. 

 
Unit:-7 Social awareness and participatory environmental protection as social 

responsibility: 
 
Role of individuals, NGOs and other social institutions like Universities, Schools, housing 
societies, residential settlements and colonies of industries towards following issues.  
 

- Illicit cutting of Trees and killing of wild animals. 
- Green belt near residential society, villages and factory, school, cemetery, crematorium. 
- Effluent leakage (Pollution by factories or sewage in the town). 
- Dirt-litter accumulation in the street. 
- Noise near hospitals and noisy industry near residential areas. 
- Foul smell and eye irritation. 
- Dying fishes and water shed banks. 
- Well and river water getting stained due to water pollution. 
- Pilferage of electricity.   

 
Unit:-8 Remedial measures and protection strategies: 
 

- Control of air and water borne diseases created especially due to pollution. 
- Food contamination by 

- Heavy metals 
- Organic poisons & pesticides 
- Radio active isotopes 

- Noise abatement 
- Water treatment and purification for gray water & black water.  
- Industrial waste reduction and treatment plants. 
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17. Sharma, B.K. 2001. Environmental Chemistry. Goel Publ. House, Meerut. (TB) 
18. Survey of Environmental. The Hindu @ 
19. Townsend C., Harper J, and Michael Begon. Essentials of Ecology. Blackwell Science 
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Current  Development  issues  (W.R.T.  India) 

S.Y.B.COM 

BC- 2.7 

1. Meaning  of  Economic  growth,  Economic  development  and  Economic  

progrers - distinction  between  Economic  growth  and  Economic  

development - Economic  development  as  a  process  of  change - 

importance  of  economic  and  non-economic  factors  in  Economic  

development           15% 

2. Indicators  of    development  - Human  development  index - physical  

quality  of  life  index.        10% 

3. The  changing  structure  of  Indian  Economy.    10% 

4. Meaning  and  importance  of  Human  Resource  Development - Human  

development  trends  in  India (HDI)  and  its  limitation.   15% 

5. The  concept  of  unemployment  - its  nature  and  megnitude  - causes  of  

unemployment  -  policy  measures  to  remove  unemployment.  10% 

6. Poverty - its  meaning - poverty line - eradication  of   poverty  -  causes  and  

eradication  of  poverty.        10% 

7. Industry  - Industrial  growth  and  the  arising  problem  of  environment - 

recent  industrial  policy.        15% 

8. Globalistation  of  Indian  Economy - Indian Economy  and  W.T.O. 15% 

Reference  Books : 

1. M. L. Jhingan  Economics  of  Development  and Planning. 
2. G. C. Jangir   Our  Economic  Problems 
3. B. Higgins   Economics of  Development 
4. Alok  Ghosh   Indian  Economy - its nature and problems 
5. S. C. Chakrabharti  Economic  Development  of  India. 
6. Ajitkumar  Sinha  New Economic  Policy  of  India - restructuring  

and  libaralising  the  economy  for  21st  century 
(edited) 

7. World  Bank  World  Development  Report  1997 
8. Human  Development Report  1997 
9. S. Sankaran   Economic  Development  of  India. 
10. Debraj  Ray   Development  Economics 
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B.Com. - III 
Advanced Statistics 

BC 3.1 
 

Course Input : 
 

UNIT - I 
 Sampling Theory - 
 Basic Principles of sampling theory, comparison between sample survey and 
complete  enumeration Error in sample survey. Some important terms associated 
with sampling. Types of sampling, theory of estimation Determination of sample 
size. 
 

UNIT - II 
 Testing of Hypothesis - 
 (a) Theory of testing of hypothesis, simple and composite hypothesis, null and 
alternative hypothesis critical region, two types of error, level of significance and 
power of a test. 
 (b) Large Sample Test, Testing of significance of single proportion, difference 
between two proportion. Single mean, difference between two means, difference 
between two standard deviation and correlation coefficient. 
 

UNIT - III 
 Elementary Decision Theory - 
 Meaning and Scope of decision theory. Basic elements of a statistical decision 
problem. The analysis of decision. The pay off matrix. Decision under certainty. 
Rules of decision under uncertainty. Laplace rule, Maximin rule, Harvitz rule, 
Minimax regret rule. Decision making under risk, Expected monetary value (EMV). 
Expected opportunity loss (EOL). Expected value of perfect information (EVPI). 
Baye's principle Decision tree. 
 

UNIT - IV 
 STATISTICAL QUALITY CONTROL 
 (a) Control charts - 
 Importance of statistical method on industrial research and practice, Concept of 
Quality Control and advantages. General theory, Control Charts, Specification limits, 
tolerance limits, modified control limits and their interrelationship. 
Control Charts for Variable : X, R Charts 
Control Charts for attributes : np, p and c charts. 
Acceptance Sampling Plan : 
 Principle of acceptance sampling. Problem of lot acceptance, concept of good 
and bad lots. 
Sampling Inspection Plan : 
 Single and double sampling plans , their O.C. functions. Concepts of 
AQL,LTPO,AOQ,AOQL, producer's risk, consumer's risk. ASN function and ATI 
function. 
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Veer  Narmad  South  Gujarat  University 
BC. - 3.5           Proposed  Syllabus  of  Advanced  Management 

T.Y.B.Com 
(M.Com  Integrated  Course - Five  Year) 

1. Material  Management : 
 

  1. Concept- Importance  and  scope  of  Material  Management. 
  2. Purchasing  Policies  &  Procedures 
  3. Inventory  Control- Meaning, Objectives, Importance 
  4. Importance  and Methods  of  Material  Auditing 
 

2. Production  Management 
 

  1. Meaning  &  Scope  of  Production  Management 
  2. Plant  Location  and  Lay-out. 
  3. Production  Planning  and  Control 
  4. Production: Meaning,  Importance  &  Measures 
 

3. Crisis  &  Disaster  Management 
 

  1. Crisis:  Meaning, Types,  Causes  and  Resolution 
  2. Disaster: Meaning,  Nature  and Classification  of  Disaster. 
 

4. Marketing  Management 
 

  1. Introduction:  Meaning  of  Market,  Types  of  Market, Meaning  of   
   Marketing.  Marketing  Functions (Classification) 
  2. Marketing  Mix:  Meaning,  Importance- Four  Ps 
  3. Market  Segmentation: Meaning,  Importance  &  Basis. 
  4. Marketing  Control:  Meaning,  Importance,  Rations  used  in  Marketing  
   Control 
  5. Marketing  Research:  Meaning,  Scope,  stages,  Techniques, limitations. 
 

Reference  Books : 
 

1. Philps  Kotler : Marketing  Management 
2. Bagaathi  Pillai :  Marketing  Management 
3. R. S. Davar : Modern  Marketing  Management 
4. Sherlekar :  Marketing  Management 
5. N. Rajan  Nair :  Marketing 
6. P.  K.  Shrivastav : Marketing  Management 
7. Fundamental  of  Marketing - Stanton (Tata Mc Brow Hill) 
8. R. S. Davar : Principales  of  Management 
9. Production  Management - Broom (D.B. Taraporwala  and  Sons) 
10. Material  Management - N. K. Nair 
11. Factory  Management  - K. G.  Lockyer 
12. Factory  Management  and  Business  Organisation - A.  S.  Deshpande. 
13. Industrial  Organisation  and  Management - Bethel,  Fanklin  and  Others. 
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VEER NARMAD SOUTH GUJARAT UNIVERSITY  
                                      

INTERNATIONAL BUSINESS THEROY AND PRACTICE 
BC - 3.65 
Objectives: To Provide exposure of theoretical foundations of international business/ 

International Marketing. 
 
COURESE INPUT : 
 
1. Introduction : Basic concept and decision frame-work, Analysing marketing information 

and marketing opportunities, modes of entering international markets (Indirect exporting, 
direct exporting, selling through overseas import houses) 

 
2. Product Planning and Pricing: 
 (a) Need for Product planning, PLC in international marketing, Product Policies, 

Distribution channels systems, types of Intermediaries, Pricing decisions (Exporters 
costs, Pricing Objectives, Factors affecting Pricing, Pricing Methods) 

 (b) Promotion: Marketing environment and promotion strategies, Major decisions in 
international marketing communication, communication mix 

3. Role of export promotion organization trade fairs and exhibitions, personnel selling in 
international marketing. 

 
4. Process and Techniques : International marketing process and techniques, direct exporting, 

indirect exporting, counter trade, Licensing, sub Contracting, Joint Ventures – EPRG, 
Frame Work. 

 
5. Organization and Control of International Marketing Operations: 
 International tendering procurement for exports, export information system. 

 
Note : Weightage to each topic will be equal. 

 
REFERENCE : 

 
(1) International Marketing Management 
 Subash, C.Jain, by CBS Publishing and distributors, New Delhi. 

 
(2) International Business 
 Thakur, by International Book House, Delhi. 

 
(3) International Trade and Export Management, Francis, Cherunilam by 
 Himalaya Publishing House. 
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VEER NARMAD SOUTH GUJARAT UNIVERSITY 

EXPORT IMPORT PROCEDURES OF DOCUMENTATION 

BC - 3.75 
Objective : To give knowledge of Import Export Activities 

 
1. Introduction: Export Documentation, Foreign Exchange Regulations, ISO 9000 Series and 

other Internationally accepted Quality Certificate, Quality Control and Pre-shipment 
Inspection, Export Trade Control, Marine Insurance Commercial Practices. 

 
2. Export Procedure : General Excise clearance, Customs Clearance, Role of Clearing and 

Forwarding agents Shipment of Export Cargo, Export Credits, Export Credit Gurantee and 
Policies, Forward Exchange Cover, Finance for Export on Deffered Payment terms, Duty 
Drawbacks. 

 
3. Import Procedures : Import Licensing Policy, Actual User Licensing, Replenishment 

Licensing, Import export Pass-book, Capital Goods Licensing, Export Houses and Trading 
Houses. 

 
4. Special Issues: Export by Post Parcel and by air, GSP certificate of Origin, Custom 

Clearance of Import cargo, Documents prescribed by Importing Countries, Standardized 
export documents, Packaging 

 
5. Import Management in a developing Economy: Foreign Exchange Budgeting, Import 

Procurement methods, Import Financing, Purchase Contract, Import Under Counter Trade, 
Monitoring and followup of Import Contracts. 

 
Note : Weightage to each topic will be equal. 

 
REFERENCE : 
 

1. Govt. of India : Hand Book of Procedures, Import and export Promotion, New Delhi. 
2. R.L.Varshney & Bhashyam S. “ International Financial Management, An Indian 

Prespective, Sultanchand and Co., New Delhi. 
3. R.L.Varshney and B.Bhattacharya, International Marketing Management. 
4. Rathod, Rathor and Jani : “International Marketing, Himalaya Publishing House, New 

Delhi. 
5. Export-Import Manual, Nabhi Publication, New Delhi. 
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M.Com  Ist  Year 
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M.Com. 2nd  Year 
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MC  2.5  RESEARCH   METHODOLOGY 
 
 
1. Nature  and  Scope  of  Social  Research         10% 
 Approach  to  Social  Research 
 Basic  procedures  in  Social  Research 
 Typology  of  Research : Basic  Research,  Applied  Research,  Action  Research,  
 Survey  Research,  Library  Research,  Laboratory  Research  AND 
 Data  collection  Strategies :  Primary  data  through  communication, 
 Observation  and  experiments,  Methods  of  Collection  of  primary  data,  
 Different  forms  of  Questionnaires,  Sources  of  Secondary  Data,  Projective  
 techniques. 
 
2. Variable,  Constant  Attribute,  Rule  of  Measurement.  Type  of  Scales : 
 Nominal,  Ordinal,  interval  and  Ratio  Scales,  Mathematical  and  Statistical  
 analysis  of  scales,  Scajjing  Techniques,  Thrustones  scale,  Linkert's  scale  
 and  Semantics  differentials.            10% 
 
3. Sampling  Techniques :  Random,  Stratified,  Systematic, Convenience,  Quota, 
 Cluster  and  multistage  sampling  method,  Determination  of  Sample  size  for  
 both  continuous  data  and  attributes  data.        20% 
 
4. Univariate  Analysis :  Summary  Measures  AND      20% 
 Bivariate  Analysis : Correlation  &  Regression  Analysis 
 
5. Univariate  Probability  Distributions :  Normal  And  Standard  Normal  
 distribution,  X2, t  and  F  distributions  and  their  properties.   30% 
 Hypothesis  Testing  (Applications  of  Normal, y2, t and F) :  Null  and  
 Alternative  hypothesis, type-1  & Type-II errors,  Power  of  the  test,  level  of  
 significance,  Small  &  Large  sample  tests  of  significance  for  one  tailed  and  
 two  tailed  hypothesis.  (Including  ANOVA - One  way  &  two  way)  as  an  
 application. 
 Difference  between  parametric  and  non-parametric  tests  and non-parametric  
 tests  Sign  test,  median  test,  Mann-Whitney, Wilcoxen  rank  sum,  Krushkal  
 Wallis  K. S.  test  of one  and  two  sample  problems. 
 
6. Preparation  of   Research   report   of  thesis :   Basic  Requirements   Of      
 A   Good   Report   Or  Thesis,   Statement  Of  Scope  And  Limitations  Of  
 The   Research,   Methodology  Followed,  Use  Of  Scientific  Language,  



 89
 Aids  Of   Clear   Presentation,  Presentation  Of  Results  And  Conclusions  
Of   Research                    10% 
 
Note :  Use  of  Statistical  Packages  spss. 
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Optional  Group  - IV - Banking & Insurance 

MC 2.64 
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 9.     Foreign  Exchange  Business 

& FOREIGN EXCHANGE BUSINESS MC 2.74 
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Insurance  Finance  &  Administration 
MC  2.84 
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